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Abstract  
The article focusses on the turmoil of the European Union and Romanian automotive market, deeply challenged by the crisis and 
on the perspectives in the after crisis, studying the evolution of this market as well as the determinate factors of a highly economic-
sensitive market. 
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1. Introduction 
Over the last four years the automotive market was deeply challenged. Crisis hit hard the European auto market 
and the Romanian one even harder. It all started to show in the last semester of 2008 and from that moment forward 
things have got worse. In Romania, for instance, 2009 meant, despite the desperate efforts- discounts of 50 up to 60%, 
a market dropping by 50%. 2010 and 2011 were also extremely difficult. Thus, the study of the evolution in the 
automotive market in EU and Romania, sketching 2013 prognosis and the determinate factors for this particular market 
evolution are extremely important for a good apprehension of how reality looks like.   
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Table 1: European automotive Market,  
 
Source: ACEA Statistical Bulletin 
As one can easily see starting 2008 the European automotive market had gone from difficult times to more difficult 
ones due to the economic context that is crisis to be more specific. 
2.  The evolution and the perspectives of European Automotive market 
In the following, we will analyze the evolution of European automotive market in 2012 and the predictions for 
2013.  
In 2012 the demand for new cars reached 12 053 904 units,  an historical lowest level since 1995. The EU car  
market contracted by 8.2% which was the biggest market contraction since 1993.  The contraction was due to the 
severe downturn of some European states markets such as Italy with -19.9%, France with -13.9%, Spain with -13.4% 
or even Germany with -2.9%, although some of the markets- such as UK expanded with +5.3%. For the year 2012 the 
UK market was the only major market to expand with registrations up 5 percent to a four-year high of 2 million. The 
UK overtook France and become Europe's second-largest automotive market after Germany. What happened in UK 
was that car sales were helped by self-registrations, aggressive discounting and a wide range of financing deals 
allowing drivers to pay a fixed monthly cost, eliminating the risk of buying a car outright. Also "pent-up demand" 
helped British sales as habitual new car buyers who had stayed out of the market for the past few years began returning 
to the showrooms. However, demand for new cars in 2012 remained about 15% smaller compared to the pre-recession, 
2007 levels.  
Over the last month of 2012 new car registrations in EU declined by 16.3%, continuing a downward trend started 
15 months ago. This decline is by far the steepest recorded in a month of December since 2008. Most of the major 
European markets registered big downturns in that month: France dropped by -14.6%, Germany by -16.4%, Italy by 
-22.5 whilst Spain by -23%. The UK market remained the single growth   with +3.7%. All these led to a total of 
799,407 new cars registered in the EU in December 2012. All volume automakers suffered falling sales except from 
Kia and Hyundai. According to ACEA, this drop was the steepest decline recorded for the month of December since 
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2008.In EU plus Iceland, Norway and Switzerland the registrations dropped to 838,428 vehicles in December 2012 
compared to the 997,842 of December 2011. Full-year sales declined 7.8 percent to 12.5 million cars, the lowest level 
since 1995. 
All these numbers can easily highlight the crisis that car producers face in Europe, as recessions in the southern 
part of Europe cut demand and in many countries, austerity measures raised the levels of unemployment. 
tors Co.'s Opel and Chevrolet 
with European sales of these  U.S. automakers falling  by 27 %. Renault and Dacia sales were down 19 percent, while 
rival PSA/Peugeot-Citroen saw volume dropped by 19 percent. Fiat Group sales fall 18 percent. Even Volkswagen 
Group which is the region's biggest automaker suffered a 14.5% downturn and led to a 20 percent drop for the VW 
brand. The group's Audi division also faced volume drop by 18 percent. In all this turmoil Hyundai and Kia were the 
cceed by offering affordable cars with attractively design and extended warranties. All 
these led to a sales rose by 9% for Hyundai and a 6% for Kia.  The carmakers most likely lost over 5 billion Euros 
together in 2012.  
2013 is not expected to be a better year for the European car market, but rather the sixth consecutive year of fall 
for the car demands. The estimated drop is of 3.1% for the Western Europe  up to 11.4 million automotives compared 
to 12.8 millions in 2011 and 13 millions in 2010. General Motors officials also predicted a market contraction of 4 % 
 
The analysts at Barclays draw attention to a more sensitive aspect: 
lobal Automotive 
Center said the real decline of the automotive market is worse than the statistics show us because of the artificial 
inflation of the sales figures determined by the self-registration of dealers and car makers.  
All these can easily prove that European automotive market has been hit hard by the economic crisis in all its 
Over the hole European Union the consumers faced a limited access to credit, accomppanied with the drop of  income 
leading to a switch towards the second hand car sales. These context has put a lot of weight on the Governments 
shoulders in the need of measures that help the automotive market keeping out from market interfering in the same 
time. 
This is how the new passenger car registration looked in the European Union on a by brand statistics over the years 
2011 and 2012: 
Table 2: New passenger car registration in EU by brand, Source: ACEA Statistical Bulletin of 2012 
All Brands                         december                       January- december 
%share Units Units % Chg % share units units % Chg 
    12/11     12/11 
  799,407 955,537 -16.3   12,053,904 13,130,466 -8.2 
VWGroup 
Volkswagen 
Audi 
Seat 
Skoda 
Others 
23.3 
11.7 
4.7 
2.3 
4.2 
0.4 
23.3 
12.6 
4.8 
2.3 
3.6 
0.0 
186,347 
93,309 
37,247 
18,637 
33,811 
3,343 
222,492 
120,021 
45,964 
21,994 
34,388 
125 
-16.2 
-22.3 
-19.0 
-15.3 
-1.7 
+2572.4 
24.7 
12.8 
5.6 
2.1 
3.9 
0.4 
23.0 
12.3 
5.0 
2.3 
3.5 
0.0 
 
2,977,416 
1,541,643 
673,647 
251,528 
465,341 
45,275 
3,026,192 
1,616,483 
653,427 
296,145 
458,209 
1,928 
-1.6 
-4.6 
+3.1 
-15.1 
+1.6 
+2247.4 
PSA Group 
Peugeot 
Citroen 
11.2 
6.2 
5.0 
 
11.5 
6.1 
5.4 
89,710 
49,694 
40,016 
109,666 
58,276 
51,390 
-18.2 
-14.7 
-22.1 
11.9 
6.4 
5.4 
12.5 
6.8 
5.7 
1,431,063 
774,435 
656,628 
1,643,457 
889,264 
754, 193 
-12.9 
-12.9 
-12.9 
Renault Gr. 9.3 9.7 74,652 92,237 -19.1 8.5 9.7 1,030,321 1,273,178 -19.1 
 
 
  LMC automotive estimation 
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Renault 
Dacia 
6.9 
2.4 
7.7 
1.9 
55,300 
19,352 
73,659 
18,578 
-24.9 
+4.2 
6.6 
1.9 
7.8 
1.9 
795,972 
234,349 
1,026,736 
246,442 
-22.5 
-4.9 
GM Group 
Opel 
Chevrolet 
GM (US) 
7.8 
6.5 
1.3 
0.0 
9.0 
7.4 
1.6 
0.0 
62,640 
52,130 
10,500 
10 
86,044 
70,657 
15,331 
56 
-27.2 
-26.2 
-31.5 
-82.1 
8.2 
6.8 
1.4 
0.0 
8.7 
7.4 
1.3 
0.0 
984,177 
815,961 
167,917 
299 
1,142,117 
968,550 
173,083 
484 
-13.8 
-15.8 
-3.0 
-38.2 
Ford 6.6 7.5 52,475 71,884 -27.0 7.6 8.0 910,318 1,048,814 -13.2 
Fiat Group 
Fiat 
Lancia/Chrysl 
AlfaRomeo 
Jeep 
Others 
6.2 
4.6 
0.7 
0.6 
0.3 
0.0 
 
6.3 
4.5 
0.8 
0.8 
0.2 
0.0 
49,311 
36,424 
5,529 
4,984 
2,204 
170 
60,010 
42,798 
7,227 
7,713 
1,988 
284 
-17.8 
-14.9 
-23.5 
-35.4 
+10.9 
-40.1 
6.5 
4.7 
0.8 
1.0 
0.2 
0.0 
7.1 
5.1 
0.8 
1.0 
0.2 
0.0 
779,606 
570,980 
92,446 
89,858 
25,673 
3,649 
929,551 
673,401 
102,122 
125,924 
22,211 
5,893 
-16.1 
-15.2 
-9.5 
-31.0 
+15.6 
-38.1 
BMW Gr. 
BMW 
Mini 
7.9 
6.4 
1.5 
6.6 
5.1 
1.5 
63,171 
50,810 
12,361 
62,993 
49,033 
13,960 
+0.3 
+3.6 
-11.5 
6.4 
5.1 
1.3 
5.9 
4.7 
1.2 
767,541 
614,779 
152,762 
781,248 
618,029 
163,219 
-1.8 
-0.5 
-6.4 
Daimler 
Mercedes 
Smart 
5.8 
5.4 
0.5 
5.3 
4.8 
0.5 
46,519 
42,893 
3,626 
50,965 
45,915 
5,050 
-8.7 
-6.6 
-28.2 
 
5.3 
4.7 
0.6 
5.0 
4.4 
0.6 
633,142 
585, 161 
67,981 
652,790 
575,243 
77,547 
-3.0 
-1.8 
-12.3 
 
Toyota Gr. 
Toyota  
Lexus 
4.5 
4.4 
0.1 
4.8 
4.6 
0.2 
36,051 
34,985 
1,066 
45,965 
43,704 
2,261 
-21.6 
-20.0 
-52.9 
4.2 
4.0 
0.2 
4.0 
3.8 
0.2 
507, 731 
483,131 
24,600 
523,909 
498,384 
25,525 
-3.1 
-3.1 
-3.6 
Nissan 3.4 3.3 26,999 31,104 -13.2 3.5 3.4 417,636 445,826 -6.3 
Hyundai 4.2 3.2 33,337 30,177 +10.5 3.4 2.9 414,827 379,144 +9.4 
Kia 3.0 2.3 23,702 22,195 +6.8 2.7 2.2 327,995 287,388 +14.1 
VolvoCorp. 2.2 1.8 17,565 17,109 +2.7 1.8 1.8 212,578 235,841 -9.9 
Suzuki 1.1 1.3 8,543 12,325 -30.7 1.2 1.3 144,292 167,071 -13.6 
Honda 1.1 1.0 9,029 9,630 -6.2 1.1 1.1 133,462 142,436 -6.3 
Jaguar&LR 
LandRover 
Jaguar 
1.1 
0.9 
0.2 
0.9 
0.7 
0.2 
8,912 
7,023 
1,889 
8,327 
6,637 
1,690 
+7.0 
+5.8 
+11.8 
1.0 
0.8 
0.2 
0.7 
0.6 
0.2 
120,033 
96,847 
23,186 
95,420 
72,793 
22,627 
+25.8 
+33.0 
+2.5 
Mazda 1.0 0.8 7,695 7,253 +6.1 0.9 1.0 114,208 128,721 -11.3 
Mitsubishi 0.6 0.6 4,643 6,191 -25.0 0.6 0.8 67,888 101,337 -33.0 
Other -0.2 0.9 -1.894 8,970 -121.1 0.7 1.0 79,669 126,026 -36.8 
 
This is how the numbers look for the last year in terms of new car registrations over the European Union, bearing 
in mind the above mentioned fact, that reality is supposed to be even worse due to self registration phenomenon, 
especially in Germany, one of the most important European Market.  
Almost a quarter of the market belongs to the German producer Volkswagen that despite its extremely large market 
share, dealt quite a few problems over the last year, the ACEA statistics showing a drop by 8.2 per cent. 
Let us see what the real figures of car registration look for the last twelve months over the entire European Union:  
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Source: ACEA, Statistical Bulletin of 2012 
3. Past, present and future for the Romanian automotive market 
As it follows we will draw our attention towards the Romanian market and the figures for the automotive market 
over the last year. 
Last years context show that the turndown started in 2009 and then in 2010 and 2011 the sales continued to drop. 
2011 was a very difficult year both for importers, producers and dealers as well as for the State as the incomes from 
car sales VTA dropped. 
The Romanian automotive market had a sharp drop in 2012 with almost -25% compared to 2011, which at the time 
being was considered the worse year for the car market since the crisis hit. New car registration numbers show 72 179 
units and this is the lowest level over the last 12 years and 4 times smallest than the level reached in 2007 which was 
the absolute maximum year for the automotive market. This drowned back the auto market in the year 2000, when the 
than it is today.  
00 units sales are way beyond their own 
standards of 80 000- 90 000 units, followed by Volkswagen with 8 000 units and Skoda with 6 000 units. One of the 
few brands registering a raise is BMW that entered Top 10 with over 2100 cars. The best seller model was Logan with 
almost 10 000 units, followed by the SUV Duster with 5 000 units and Skoda Octavia with more than 3 300 sold units. 
Then follow Clio from Renault, Golf from Volkswagen and Logan MCV from Dacia. As it can be easily seen most 
of the above menti
consumers. 
For 2013 the automotive market evolution depends on some variables such as the environment tax or the evolution 
of car Park renewal program. 
For the first month of 2013 the sales show the continue drop by -4.1% compared to the same month of 2012 and 
Dacia continues to be on the first position although the Romanian producer sold 758 units compared to 887 in January 
2012. 
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Table 3: Sales by brand in Romania, Source: APIA Statistical Bulletin 
BRAND JANUARY 2013 Position     units Share 
JANUARY 2012 
Position           Units Variation % 
DACIA 1 758 59.0% 1 887 -14.5% 
SKODA 2 368 28.6% 3 325 13.2% 
VOLKSWAGEN 3 308 24.0% 2 478 -35.6% 
RENAULT 4 229 17.8% 5 217 5.5% 
FORD 5 209 16.3% 4 222 -5.9% 
HYUNDAI 6 202 15.7% 7 117 72.6% 
AUDI 7 135 10.5% 6 135 0.0% 
TOYOTA 8 118 9.2% 9 106 11.3% 
MERCEDES BENZ 9 112 8.7% 8 110 1.8% 
OPEL 10 102 7.9% 12 90 13.3% 
Rest  793 61.7%  788 0.6% 
TOTAL  3334 100%  3475 -4.1% 
 
Another important issue is developing this year. Dacia car manufacturer is competing with Chennai Renault Plant 
were the Duster is to be produced and from where it is to be imported for the United Kingdom
competition is coming after less than an year in which Renault started to produce five of its most important Dacia 
models in Tanger, Morocco where the working force costs are half of the Romanian ones and the export infrastructure 
is far away better than the one in Romania. It is also important to say that in Romania Dacia lost over 80% of the 
market over the last six years whilst Dacia sales on the Moroccan market raise with 20% last year in the context of a 
total raise of the Moroccan automotive market raise of 30%. In the need of speed and efficient approach Renault 
decided to produce the right wheeled Duster in India (Chennai) considering the producing cost as well as the global 
cost that includes the logistical costs. It is expected that in the spring of this year the European Union and India are to 
up. It is obvious that the fiscal dimensions are extremely important in settling the costs, especially on an industry as 
competitive as the automotive one. 
What should we expect for this year is highly determined not only by the global economic context, but also by the 
internal measures and programs taken by the Romanian authorities such as the Car Park Renewal Program (RABLA) 
or the New Registration Tax renamed Environment Stamp. 
Long criticized, the First Registration Tax was always used by the authorities as a strong argument for another 
program that intends to renew the R
always was that the money coming from first registration or environmental tax  are to support the program of car park 
renewal.  But, let us take a look at the figures of the last three years: 
Table 4: Connections between First Registration Tax Income and RABLA allocated sums, Source: National Institute of Statistics 
 
of the First Registration Tax. The European Authorities twice initiated the infringement procedure against Romania 
in respect to this tax on 
For this year the authorities introduced a new form of this tax, the environment stamp, which, as they say, truly respects 
Year First Registration Tax income Car Park Renewal Program (allocated sums) 
2010 1,62 milliards 722 millions 
2011 2 milliards 228 millions 
2012 275 millions 114 millions 
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pects a very good evolution of RABLA program, together with a premiere of a 
2500 Euro bonus for the buy of an electric car.  
4. Conclusions 
We can conclude that the automotive market is one of the most economic sensitive markets and the last years 
evolution show that. This fact is obvious both on the European market as well as on the local market. In this context, 
what is the light at the end of the tunnel? It sure takes a sustained effort from both market players (producers, importers, 
dealers) and from the S
of cutting down costs and appealing the half-emptied pocket consumers, found the way to success, and the UK market 
is a good example of that. On the other hand, the State authorities have a difficult mission of not pulling the market in 
the recession, and thus the success of the government is crucial. 
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